
CREATIVE PLACEMAKING RESOURCES 

 

ARTICLES 

• Creative Placemaking by Ann Markusen and Anne Gadwa  

http://arts.gov/sites/default/files/CreativePlacemaking-Paper.pdf  

• Principles of Creative Placemaking by ArtPlace America–

http://www.artplaceamerica.org/articles/principles-of-creative-placemaking/ 

• Defining Creative Placemaking by the National Endowment for the Arts (NEA)–  A Talk with Ann 

Markusen and Anne Gadwa by Jason Schupbach 

http://arts.gov/NEARTS/2012v3-arts-and-culture-core/defining-creative-placemaking  

• Small is Beautiful by Anne Gadwa 

http://www.crt.state.la.us/Assets/OCD/arts/culturedistricts/homepage/Small%20is%20Beautiful-

Gadwa%20july%202014.pdf  

• What is Placemaking? http://www.pps.org/reference/what_is_placemaking/  

• Preservation and Placemaking by Linda Glisson, from Main Street Now– 

http://www.preservationnation.org/main-street/main-street-news/story-of-the-

week/2010/preservation-and-placemaking.html#.VSPd1_nF98E 

• Need Community Development- Put Your Money on the Arts by Gadwa 

http://minnesota.publicradio.org/display/web/2011/09/27/gadwa/ 

• South Broad Street-Fresh Food Hub by Rebecca Mowbray, the Times Picayune–

http://www.nola.com/business/index.ssf/2012/08/old_schwegmann_store_on_broad.html  

• Main Street Community Partnership, Michigan Municipal League 

• The Economic Impact of Placemaking, Sarah Craft, June 2014 

• Placemaking in Legacy Cities, Michigan New Solutions Group, December 2013 

 

BOOKS 

• Imagination in Place, by Wendell Berry (2010) 

• The Art of Placemaking: Interpreting Community Through Public Art and Urban Design, by Ronald Lee 

Fleming at The Townscape Institute (2007) 

• Placemaking: The Art and Practice of Building Communities, by Lynda H. Schneekloth & Robert G. 

Shibley (1995) 

• Place and Space: The Perspective of Experience, by Yi-Fu Tuan (1977) 

• How to Turn a Place Around, by Project for Public Spaces (2000) 

• The Ecology of Place, by Timothy Beatley and Kristy Manning (1997) 

• Environmental Graphics: Project and Process[1] by Wayne Hunt, Hunt Design (2004) 

• Graphic Design and Architecture: A Twentieth Century History [2] by Richard Poulin (2012) 

 

WEBSITES with Lists of Resources, Reports, Programs 

• Americans for the Arts – http://www.americansforthearts.org/  

• National Endowment for the Arts (NEA)–  http://arts.gov/NEARTS/2012v3-arts-and-culture-

core/defining-creative-placemaking  

• ArtPlace America– http://www.artplaceamerica.org/articles/principles-of-creative-placemaking/ 

• Project for Public Space, Placemaking Blog– www.pps.org/blog  

• Michigan– Placemaking Resources  http://miplace.org/placemaking 

• Placemaking Chicago– http://www.placemakingchicago.com/about/principles.asp  

• D.I.Y. Creative Placemaking (Canada)– http://www.artscapediy.org/Creative-Placemaking/Approaches-

to-Creative-Placemaking.aspx  

 

  



GRANTS 

• Our Town NEA– art works to support creative, economically-competitive, healthy, resilient, and 

opportunity rich communities 

• Kresge Foundation, Arts& Culture–promoting healthy cities by integrating arts and culture in 

community revitalization 

• Grants.gov – FIND and APPLY for federal grants offered by 26 federal grant-making agencies  

• Foundation for Louisiana 225-383-1672 

• Community Foundation of Acadiana 337-769-4840 

• ArtPlace America– a collaboration of national foundations and the National Endowment for the Arts to 

accelerate creative placemaking across the U.S 

• Louisiana Division of the Arts – Art Grants 

• Louisiana Division of Historic Preservation – National Parks Service Historic Preservation Fund Grants 

Program, Main Street Program, Historic Tax Credits 

• Louisiana Recreational Trails– funds for all kinds of recreational trail uses 

• USDA Rural Development– Louisiana Dept. of Agriculture, helping improve the economy and quality 
of life in rural America through loans, grants, and business assistance. 

 

ORGANIZATIONS 

• Project for Public Spaces – central hub if the global Placemaking movement, connecting people to 

ideas, expertise and partners who share a passion for creating vital places. 

• Louisiana’s regional arts councils providing services, information, and grants for art organizations and 

artists–Arts Council of Greater New Orleans, Arts Council of Greater Baton Rouge, Acadiana Center for 

the Arts, Arts & Humanities Council of Southwest Louisiana, Arts Council of Central Louisiana, 

Shreveport Regional Arts Council, Northeast Louisiana Arts Council, St. Tammany Arts Commission 

• Foundation for Historical Louisiana– promote the preservation of the cultural and architectural 

heritage of Louisiana through education, advocacy, and stewardship 

• National Trust for Historic Preservation– privately funded nonprofit organization working to save 

America’s historic places 

• Preservation Resource Center– To promote the preservation, restoration, and revitalization of New 

Orleans’ historic architecture and neighborhoods. 

• National Art Strategies Organization–Provides leadership programs and resources for art leaders 

• Center for Planning Excellence (CPEX)– helping Louisiana communities realize their vision for a better 

quality of life 

• Center for Creative Placemaking–created to build capacity for sustainable and cost-effective creative 

placemaking 

• Broad Community Connections– a Main Street organization devoted to revitalizing the Broad Street 

Corridor 

• Nunu’s Art and Culture Collective–providing a stage/platform/gallery for creative living by facilitating 

community, economic, and artistic/cultural development. 

• Louisiana Cultural Economy Foundation–a catalyst for the development and enhancement of the 

distinct cultural industries of Louisiana by promoting the economic health and quality of life of our 

cultural economy workforce 

• Corporation for National and Community Service– AmeriCorps, SeniorCorps, Social Innovation Fund, 

Volunteer Generation Fund 

• US Economic Development Administration Resources Directory– links to critical local resources 

including: EDA regional office contacts, state government contacts, and EDD, TAAC, RLF, University 

Centers, and Tribal planning organization sites 

• Market Umbrella- cultivates community markets the utilize local resources to bolster authentic local 

traditions 


